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Title

In order to position this magazine as a premiere publication for college-aged 
females, a title was chosen that would help attract readers and inform first-time 
viewers what the magazine is all about. The chosen title, Miss University, 
suggests that both females and college-aged students are represented in the 
magazine’s target audience. 

As far as the logo design, the fonts used are intended to attract readers the same 
way the actual title will. Miss, written in feminine script, showcases the female-
focused aspect of the publication, while University is written in the traditional 
letters of a college banner or logo. The juxtaposition of these two elements will 
hopefully create a pleasing visual for readers, and attract the type of readers who 
will benefit from the content included in the publication. 
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Magazine Type

Miss University is a monthly consumer magazine, meant for consumption by 
the general public. It will contain ads, but it will be a free publication, at least at 
the start. This decision is explained in the budget section of the Marketing Plan 
(pg. 16). 

Editorial Philosophy

Content:

The content of Miss University will be in a consistent style with every 
publication, and will follow a specified rubric of content criteria. The magazine 
will have a more informal tone, contrasting with the formal readings of many 
college students and giving them a chance to relax and switch gears to more 
entertaining reading. In choosing stories to be included in each publication, the 
following rubric will be considered:

In keeping with this rubric, Miss University will appeal to a niche that is one of 
the top targets of advertisers, and will keep the magazine focused and consistent 
for readers. 
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College

Positive Female

Not only about college situations, 
but also dealing with college-aged 
people and their lives in general. 

Stories will relate to the 
female mind at college, 

and perhaps provide 
useful info about them 
to college-aged males. 

Giving readers a 
positive message, and 
keeping their spirits 
lifted as they read. 



Purpose: 

Miss University is created for the primary purpose of entertaining and 
informing college-aged females in a positive way. We have created a mission 
statement to further exemplify these goals, and to outline the other purposes of 
the publication. 

	 Mission Statement

	 	 -To inform readers about current, relevant news pertaining to 
	 	 college life, current events, entertainment, and more.

	 	 -To entertain readers with positive stories, in-depth celebrity 
	 	 interviews, columns, and puzzles.
	 	
  -To advise readers on topics relevant to the time they’re at in their 
  life, such as career advice, study tips, advice on recreational 
  activities, and help with resumes. 
	 	
  -To connect readers with the magazine through a variety of social 
  media tools including Twitter, Facebook, and the publication’s 
  website.
	 	
	 	 -To provide a niche audience of college-aged females for advertisers 
	 	 to market their products to. 

Voice:

According to The Magazine from Cover to Cover by Sammye Johnson and 
Patricia Prijatel, the voice of a magazine is, “the tone and tenor of articles and 
graphics.”  A magazine’s voice is the “person” that the articles are coming from, 
and it can and should define the publication as a whole. 

The voice of Miss University is “you in the future, telling yourself what you’d 
want to know now and entertaining you along the way.”
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Audience

Defining the audience of Miss University is not only important for decisions on 
the content of the publication, but even more so for advertisers looking to place 
ads in the magazine. By fitting a very specific niche, and one that is popular with 
advertisers, we can provide a beneficial outlet for advertisers to place their 
business and can position ourselves as one of the leading magazines for college-
aged females. 

Demographics:

	 Median Age    	   21
	 Age Range       	   17 - 24
	 Median Income         $20,000 (according to the US Census Bureau in 2011)
	 Gender	 	   80% Female, 20% Male
	 Marital Status	   Approximately 20%
	 Education Level	   High School, College, Graduate School, Recent 
	 	 	 	        Graduates

Psychographics:

	 Readers of Miss University are college-aged women attending classes, 
working jobs, and enjoying their early twenties who are looking for information, 
entertainment, advice, and sometimes humor on subjects relevant to their life. 
Relationships, love, culture, careers, Pinterest activities, fashion, and 
entertainment are just a few of these subjects. 
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Competitor Comparison
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Rookie Mag CosmopolitanHer Campus Miss 
University

Primary 
Outlet:

Web

Target 
Audience: 

College-Aged, 
17-24

Content 
Focus:

Relationships, 
Celebrities, 

Sex,
Beauty

Content 
Focus:

Female, 
Positive, 
College, 

Entertainment

Content 
Focus:

Positive, 
Female, 
Fashion, 
Lifestyle

Content 
Focus:

College, 
Female, 

Pop Culture,
Work
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Outlet:

Web

Primary 
Outlet:

Print

Primary 
Outlet:

Print

Target 
Audience: 

Teens, 
13-17

Target 
Audience:

College-Aged, 
17-25

Target 
Audience:

Median Age: 
31



Editorial Formula

The editorial formula of a magazine is like a map for every issue that clearly lays 
out how long the magazine will be, what type of stories will go into the 
publication, how much emphasis will be given to each department or section, and 
how many ads will be shown in the magazine. 

Keeping a consistent editorial formula makes producing the magazine each 
month easier on the back end, and lets readers gain a consistent understanding 
of what they will be getting when picking up a copy of Miss University each 
month. This consistency is what will keep the readers coming back, and will help 
advertisers when they are looking for content to advertise with.

Number of total pages: 25-30

Number of pages of advertising: 5-6

Number of pages of editorial, including cover, masthead, and table of contents: 
	 	 	 	 	 	 	 	 	 	 	            20-23
Number of pages of continuing departments and columns: 8-9

Number of feature pages: 10-12

Feature Material Breakdown: including types of articles, the number of 
each type, and their length: 

	 -One longer feature per month. Center of magazine, focus of issue (2,000 
	       words; 5 pages)

	 -Two seasonal features. Topic examples include food, travel, fashion
	       (400-600 words each; 2-3 pages)

	 -Two lifestyle features. Topic examples include relationships, DIY projects, 
	       beauty tips, money management (400-600 words each; 2-3 pages)
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Department Breakdown:    

 -Culture Shock will cover entertainment news, along with reviews of 
television, film, and music. Each month, the section will also attempt to include 
an in-depth interview with a celebrity, exploring their daily life and what they’re 
like behind the scenes. 

	 	 Pages: 4
	 	 	 News: 2-3 articles; 100-300 words each

	 	 	 Reviews: 1-2 articles; 200-400 words each

	 	 	 Profile: 1 article; 800-1,000 words

	 -The Real World will be a look at the next step in our lives: the workplace. 
Including everything from interview advice to internship news to help from real 
world hiring managers, this section will hopefully advise readers on the next 
chapter of their lives and prepare them for the transition into the professional 
world. 
	 	 Pages: 3
	 	 	 Internship Watch: 1 article; 400 words

	 	 	 Business Insider (interview with an industry insider, with the 
	 	 	      industry rotating each month): 1 article; 400 words

	 	 	 Advice (changes each month. Examples include interview 
	 	   	      advice, job search, etc.): 1-2 articles; 200-400 words each

	 -There will also be a Monthly Column in each issue, written by me at the 
start but with the potential for guest columnists and commentators. Basically, it 
would be a somewhat lighthearted, funny column on my experiences as a college 
lady living it up. This would change focus every month.

	 	 Pages: 1-2; 400-800 words

	 -Puzzle: each month will feature a puzzle page, with a crossword, word 
search, and Sudoku for the puzzle lovers like myself. 

	 	 Pages: 1
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Placement of Content

The content in any magazine must be ordered in a thoughtful and coherent way, 
so as to keep the reader interested and at the very least, wanting to flip through 
the pages. One way to do this is by coming up with a template for where each 
story, department, and section will go in each issue. 

For Miss University, each month the order of the departments will stay the 
same. Within those departments, the order of the articles may change depending 
on what was covered in that issue. Below is a basic template for a typical issue of 
the magazine. 
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•Cover -                                Front Page

•Ad -                                                       2

•Table of Contents -                           3

•Masthead (in the future) -             4

•Culture Shock -                                 5 
	 News-                                          5
	 Review(s) -                                6
	 Ad -                                              7
	 Celebrity Profile -                8+9

•Column -                                            10
 

•Features -                                          11
	 Seasonal Feature(s) -    12 - 14
	 Ad -                                             15
	 Longer Feature -             16 - 20
	 Lifestyle Feature(s) -    21 - 23

•Ad -                                                      24

•The Real World -                              25
	 Advice Article -                       26
	 Internship Watch -                 27
	 Business Insider -                   28

•Puzzle -                                               29

•Back Cover (Ad) -                            30



Organizational Plan

Being a rather small start-up magazine, the staffing situation is pretty basic for 
now. I, the Editor-in-Chief, am also the Creative Director and the Marketing 
Director. However, as this magazine will grow in size over the years, I came up 
with an organization chart for positions that I see are in the future of Miss 
University. 
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Editor-in-Chief

Managing Editor Art Director

Department
Editor

Features 
Editor

Associate
Editor:
Culture 
Shock

Associate
Editor: 

The Real 
World

Copy
Editor

Freelancer

Freelancer Freelancer

Photographer

CREATIVE END



Job duties:

Editor-in-Chief: Top creative job at the magazine. Works alongside publisher to 
make decisions on budget, and makes final decision on all content included in the 
magazine. Must make sure the editorial philosophy is upheld, and must hold the 
voice of the magazine to the highest standard. 

Managing Editor: In charge of hiring and firing of staff, and keeping track of 
deadlines. Also, the managing editor assigns articles, keeps track of assignments, 
and occasionally edits articles when need be. 

Art Director: Oversees the look of the magazine, making sure it’s easy to read, 
aesthetically appealing, and fits with the magazine’s overall vision. The Art 
Director manages the design and photography assignments, and collaborates 
with the managing editor to produce the best whole magazine product. 

Features Editor & Departments Editor: Help assign articles to writers, and works 
with writers to help them create a piece that fits in with the magazine’s mission. 

Copy Editor: Proofreads and check any and all type in the magazine for grammar, 
usage, and spelling errors. Miss University will follow the AP guidelines for style 
purposes.

Associate Editors: Are in charge of their respective departments. They help write 
articles at times, and edit and fact check articles from their department’s 
writers.

Freelancers: These writers will submit articles based on what we need that 
month. They will be compensated for each story, providing its quality is good. 

Photographer: Responsible for all photos in the magazine, and the editing of these 
photos. 

12



Job Duties:

Publisher: Top person on the business side of the magazine. The publisher will 
make all final decisions on budgeting and advertising. Must know the audience 
well, and be in touch with the readers.

Circulation Director: Responsible for establishing a relationship with readers, 
and expanding the base of the magazine’s readership. Also, since this is a smaller 
magazine, the Circulation Director takes on the role of a traditional Business 
Manager. This puts them in charge of the budget, bill pay, employee salaries, and 
internal office management. 

Marketing Director: Responsible for selling the magazine to readers, and creating 
the media kit to market the magazine to advertisers. Maintains the magazine’s 
image and generates ad sales.

Ad Sales Director: Controls all ad sales for the magazine. Decides where ads will 
go in a magazine, and analyzes audience data to pitch to advertisers. Oversees 
advertiser accounts, and signs contracts with said advertisers. 

Production Director: Oversees the technical side of the magazine’s production. 
The Production Director prepares the pages on the computer, and makes sure 
everything is completed before deadline. It is also their job to oversee the 
magazine’s press run, and is sometimes in charge of distribution. 
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Publisher
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Director
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Marketing Plan

While both the content and structure of this magazine are important, it’s 
important to also think about how to promote Miss University not only to its 
readers, but advertisers. The following sections outline our projections for the 
magazine’s frequency, circulation, and distribution, as well as provide a budget 
for the publication. 

Attached is Miss University’s media kit, which would be given to potential 
advertisers to show them why advertising in this magazine would be beneficial to 
them.

Frequency

Miss University will be published once a month. The timeframe will be short 
enough between issues to keep readers interested, however it will allow enough 
time for writers and editors to produce the best articles possible. This will also 
allow the magazine staff to weed out stories, and focus on the ones that are 
important. When the online aspect of this publication eventually launches, that 
will be updated on a daily basis to keep readers interested and attract an even 
bigger audience. 

Circulation

With an audience of primarily college-aged students, Miss University will be 
kept a completely free publication at the start. This demographic is generally 
short on money, although often willing to pay for things they deem important to 
them. In the future, the magazine will look towards becoming a paid-for 
publication. 

We are estimating a circulation of about 3,000 readers each month, between 
people who originally pick up the magazine and the people they pass that 
magazine to. Hopefully, this number will not only grow in the future, but it will 
expand to include online page views and unique visitors to the website that will 
be created. 
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Distribution

Once the whole magazine is produced, one question still remains: How is Miss 
University going to physically reach the audience it’s written for? The easiest 
and perhaps most cost efficient way to distribute the magazine is to have it 
available on college campuses, right in front of the consumers. By being in a place 
where the magazine can be easily seen and eventually recognized will guarantee 
the highest “sell-through rate” for the magazine. Even though the magazine won’t 
exactly be “sold,” it is hoped that there will be more magazines picked up over the 
month than left sitting. 
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Executive Summary of Profitability

Looking at a budget for a start-up magazine, it’s understandable that you have to 
spend money to make money. In the case of Miss University, the magazine would 
be entirely starting from the ground up. 

Miss University will be a free publication, purely because of the audience it is 
targeted at. The college-aged population gets most of its news from online 
sources, and those are normally free. Some larger sites, such as the New York 
Times, have employed a pay wall for their online content, but there are countless 
other sites that notoriously frugal college students can access for news, 
entertainment, and information. Making Miss University free would potentially 
guarantee the highest number of readers, and lower start-up costs. 

The magazine would not employ a subscription process at first either, leading to 
less revenue than what the highest potential could be. However, cutting out 
subscription costs would greatly reduce the start-up price for my magazine, 
according to Johnson and Prijatel. In a study they conducted, 21 percent of the 
total expenses for a year go towards subscription costs. That is the highest 
percentage of all the expense categories, but the second highest revenue stream 
after advertising. By getting rid of this process, at least for the start-up, the 
magazine will be cost-efficient.

In the following executive summary of profitability, the next five years of Miss 
University’s budget is shown. The change from free to paid and subscription is 
included in the budget, happening after year three and after our circulation 
increases. The Cost per Thousand, or CPM, eventually stays the same price for 
advertisers by the third year. 

The revenue for subscription sales comes from multiplying the number of 
subscriptions by the cost per subscription. The single-copy sales revenue is based 
on a sell-through rate of 50 percent. The final number comes from multiplying 
the cost of a single issue, by the number of issues per year, by the total number of 
newsstand sales. Then, that is divided in half because of the 50 percent sell-
through rate. 

As far as expenses, the rates are estimated based on similar publications to Miss 
University, but scaled down to mirror a smaller start-up magazine such as this. 

This can all be seen on the budget sheet, located on the next page. 

16



17



18



Future of the magazine 
In creating this print publication, I am doing so with the understanding that a 
majority of people, especially college-aged, now get their news online or on their 
mobile device. I think the next logical step, to stay with the ever-changing 
landscape of journalism, would be to create both a website component of the 
publication, and a component that would be compatible with devices such as 
iPads, Kindles, iPhones, and similar devices. 

With these new publication options in place, and the opportunities afforded to me 
through online advertisers, I think that the move to virtual publication would not 
only bring the magazine up to speed with the current state of the industry, but 
allow the company to grow and prosper into the future. 
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Editorial Statement

Welcome to Miss University! Introducing a brand new publication aimed at 
college-aged girls in a positive way. Focusing on things like jobs, relationships, 
and entertainment, this magazine will fill the void in the available print outlets 
for women in this specific age range. 

This publication is not only a magazine. It is a voice. Your older sister who just got 
that big promotion. That friend who won’t shut up about celebrity gossip. And 
sometimes, even your mom. But ultimately, Miss University is you in the future, 
telling yourself what you’d want to know now and entertaining you along the 
way. 

The magazine’s mission statement can be broken down into the five following 
goals:

	 	 -To inform readers about current, relevant news pertaining to 
	 	 college life, current events, entertainment, and more.

	 	 -To entertain readers with positive stories, in-depth celebrity 
	 	 interviews, columns, and puzzles.
	 	
  -To advise readers on topics relevant to the time they’re at in their 
  life, such as career advice, study tips, advice on recreational 
  activities, and help with resumes. 
	 	
  -To connect readers with the magazine through a variety of social 
  media tools including Twitter, Facebook, and the publication’s 
  website.
	 	
	 	 -To provide a niche audience of college-aged females for advertisers 
	 	 to market their products to.

In short, Miss University is the magazine with all the things a college girl could 
need. 

Stable boyfriend not included.



Advertising Rate Card

As of right now, Miss University doesn’t have a period of publication time to 
base its audience numbers on. However, in looking at other magazines that target 
the same demographics, it can be seen that the potential for circulation is very 
high. The fact that the magazine is free and distributed widely on college 
campuses, where people are eager to learn and seek advice, can only increase the 
potential for the highest amount of readership. 

Our ad rates are based on similar publications, along with the fact that we are a 
start-up publication.

Miss University Stats:

Total Circulation: 3,000 people per month (estimate)
Advertising to Editorial ratio: 1:3
Advertising pages per issue: 4-5

Advertising Costs:

Full Page Ad: 	   Front of Book	      $200
	 	  	   Middle of Book	      $150
	 	  	   Back Cover		      $300

Half Page Ad:   	   Front of Book	      $150
	 	    	   Middle of Book	      $100
	 	    	   Back Cover		      $200

Quarter Page Ad:       Front of Book	      $100
	 	              Middle of Book	      $75
	 	              Back Cover	 	      $150

Discounts:

Startup Discount: Since this magazine hasn’t been tested on the general public 
yet, we will give an advertiser two FREE months of any sized ad, in exchange for 
two months of paid advertisements of an equal or greater value. 

Frequency Discount: Any advertiser who advertises in four issues will get a 30% 
discount on each ad placed. 



Demographics and Psychographics

Knowing your audience is one of the most important parts of a magazine. It not 
only affects what type of content is placed in the publication, but also helps 
narrow down our readership to a specific part of the population.

Miss University targets a very specific audience, in an age range that not many 
magazines target specifically. It is aimed at females just exiting their teens, and 
breaking into their twenties. It is the most transitional part of their life, and this 
magazine promises to be right there next to them, guiding them along the way.

Having a clear focus on who our readers are is important. Here is the breakdown:

	 Median Age    	   21

	 Age Range       	   17 - 24

	 Median Income         $20,000 (according to the US Census Bureau in 2011)
	 Gender	 	   80% Female, 20% Male

	 Marital Status	   Approximately 20%

	 Education Level	   High School, College, Graduate School, Recent 
	 	 	 	        Graduates

But knowing the basics isn’t the whole picture. The way these females think, 
what they believe, and what they think is important also matters when it comes 
to the audience. 

Readers of Miss University are college-aged women attending classes, working 
jobs, and enjoying their early twenties who are looking for information, 
entertainment, advice, and sometimes humor on subjects relevant to their life. 
Relationships, love, culture, careers, Pinterest activities, fashion, and 
entertainment are just a few of these subjects. 

College students share many things with their friends. Miss University is 
destined to become one of those things. If every reader of our proposed 3,000 
circulation copies passes their copy of the magazine on to two other people, our 
pass-along readership will be three and our total readership would be 9,000. 



Editorial Calendar

Miss University covers what’s most important to college females each month; 
something which requires a lot of pre-planning. To be as well prepared as 
possible, the magazine follows an editorial calendar. This calendar shows what 
stories will potentially be covered in the upcoming months, as well as which 
department they belong in and approximate length. Below, you’ll find our most 
recent editorial calendar. The calendar for creating December’s magazine was left 
to show a completed issue. 

December 2013

Department/Section Subject Length

Culture Shock
News

American Music Awards 
Preview

“The Voice” Predictions

200 words

300 words

Culture Shock
Reviews

Miley Cyrus - Bangerz 300-400 words

Culture Shock
Celebrity

Tina Fey 800-1000 words

Column The Senior 15? How I 
(attempt to) eat carbs 
right

600 words

Features
Seasonal 

Seven ways to avoid 
giving Christmas gifts 
this year

1,000 words

Features
Long 

True Story: My dad was 
a mall Santa

2,000 words



Department/Section Subject Length

Features
Lifestyle

The best New Year’s 
resolutions to make in 
2014

500 words

Features
Lifestyle

DIY: Printed wrapping 
paper

450 words

The Real World
Advice

How to make your 
resume stand out

400 words

The Real World
Internship Watch

The best Spring 
internships for 2014

400 words

The Real World
Business Insider

Nike’s hiring manager 
gives five tips to impress 
in an interview

400 words

January 2014

Department/Section Subject Length

Culture Shock
News

Awards Season: Who’s 
got the best chances?

Roundup of celebrities’ 
resolution tweets

300 words

400 words

Culture Shock
Reviews

Gimme Shelter 
Release date: 
January 24, 2014

300-400 words

Culture Shock
Celebrity

Melissa McCarthy 800-1000 words



Department/Section Subject Length

Column Because most of us need 
it right now: Some 
summer/warm things to 
look forward to

600 words

Features
Seasonal 

Olympics preview 800 words

Features
Long 

Life as a Resident: inside 
look at young doctors 
completing their 
residency

2,000 words

Features
Lifestyle

Was a haircut on your 
resolution list? Best 
haircuts for 2014

500 words

Features
Lifestyle

Winter travel 
destinations

450 words

The Real World
Advice

The art of networking 400 words

The Real World
Internship Watch

Where to intern this 
summer (based on 
industry)

400 words

The Real World
Business Insider

Linked-in executive on 
how to make yourself an 
online presence

400 words



February 2014

Department/Section Subject Length

Culture Shock
News

Whatever is current

-Scandal at awards show
-Charity donation by 
star?

300 words

400 words

Culture Shock
Reviews

Winter’s Tale
Release date:
February 14, 2014

300-400 words

Culture Shock
Celebrity

Zooey Deschanel 800-1000 words

Column Getting Through 
Valentine’s Day Alone... 
Again

600 words

Features
Seasonal 

Best places for a date - 
by city

800 words

Features
Long 

True Story: I was 
deployed in Afghanistan

2,000 words

Features
Lifestyle

How to start saving for 
loans now 

500 words

Features
Lifestyle

Spring fashion preview 450 words

The Real World
Advice

How to dress for an 
interview based on the 
industry you’re in

400 words



Department/Section Subject Length

The Real World
Internship Watch

Paid vs. Unpaid 
internships

400 words

The Real World
Business Insider

HR person on benefits/
perks of a job, and what 
will come in handy down 
the road

400 words



Publisher’s Letter

Dear Advertiser,

As you complete your read through of this media kit, I ask you to think back to 
your college years. You were young and naive, but willing to learn and soak up all 
of the new information being offered to you. You were trying new things and 
making mistakes, but gaining experience with every turn.

The readers of Miss University are at that point in their lives right now. They’re 
absorbing new information daily, and constantly searching for new outlets to 
learn from. This magazine will be one of those outlets. Easily accessible, fun to 
read, and applicable to daily life, this magazine will soon be in every college girl’s 
backpack and bookshelf, and on every studio apartment’s vastly undersized 
coffee table. 

In short, Miss University is a magazine that I would have wanted to read in 
college. Being halfway through my senior year, I know I would have benefitted 
from a magazine that not only entertained me, but gave me career advice along 
the way. I know what college-aged females enjoy, and I think this magazine could 
fit in very well on college campuses and eventually, with the online community. 

So give us a chance. Let Miss University bring your advertisements to the the 
eager eyes of college students. I am confident in the growth of this publication, 
and with your help, we can make it a household name for college-aged females. 

Your publisher,

Emily Helwig
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For some of us, the Christmas season is a time of holiday cheer. For others — like broke college students or 
twenty-somethings living on their own for the first time — it’s a time of draining bank accounts and 
awkwardly deciding whom you actually need to get a gift for and who can fall to the wayside. The Yuletide 
cheer trickles right out of us as we put our energy into spending the least amount of money on gifts while 
still hurting the least amount of feelings. 
But look no further. Put those 
stockings back up, grab a candy cane, 
sip on some hot cocoa and count 
those twenties in your wallet as you 
read the seven most tried and true 
ways to get out of giving Christmas 
gifts this year. 
1. Say you’re Jewish. 
There’s nothing wrong 
with a little lying during 
the holidays, especially 
when your skinny cousin 
asks what serving you’re 
on during Christmas 
dinner (it’s my second but 
my first one was small!), 
or when your aunt asks 
you how your love life has 
been (I’m totally enjoying 
the single life). So what’s 
wrong with a little truth-
bending when it comes to 
religion? Use this one 
when you’re trying to get 
out of an office gift 
exchange or any other 
“Secret Santa” situation 
in which the people 
involved don’t know your 
personal life that well. If 
they suggest doing a 
“Mystery Menorah” or a 
“Kryptic Kwanzaa” 
exchange, you may be out 
of luck. Caution: Make 
sure there are no Jewish 
people around when you 
use this one. Someone 
asking you what temple 
you go to or who your 
rabbi is can stop you in 
your tracks. Make sure 
the coast is clear before 
dropping this Dreidel 
bomb.  

Seven Ways to Avoid Giving 
Christmas Gifts this Year



2. Boycott the commercialization of 
Christmas. 
This one is pretty simple, as long as you have 
some good talking points to back it up. Just 
inform everyone that you’re boycotting 
Christmas because of what it has come to 
mean in today’s society. Definitely be 
prepared for a lot of eye rolls. But also be 
prepared to answer questions from people 
who share your feelings and want to discuss 
things like how 6-year-olds wanting cell 
phones is the cause of global warming and 
that five minutes of uninterrupted eye 
contact is the only Christmas present we 
need. While this might be the most boring 
option on the list, it certainly will have an 
impact on people. Even if it makes them 
think you’re a little strange. 

3. Throw your own Christmas party. 
Anyone with enough space to host guests 
and a heavy supply of eggnog can pull this 
off. What works with this option is that by 
hosting the party, many people will overlook 
the fact that they weren’t given a tangible 
present. They’ll feel you have given them 
something else this year: a place to indulge 
in both the Christmas spirit around them 
and the alcoholic spirits you’re serving. So 
even though buying drinks may increase the 
budget, it will also increase your status not 
only with your friends, but in the social 
scene as well. And judging by your mom’s 
unpredictable gift giving habits, a good time 
with friends might be the best gift you’ll get 
this year.

4. Say you gave up Christmas for Lent. 
If you feel uncomfortable lying about your 
religion, this one is sure to show people that 
you’re a serious Catholic. What shows your 
religious devotion better than sticking to 
that Lenten promise you made nine months 
ago? Use this one when dealing with true 
Catholics — they will respect the 
commitment and hopefully let it slide this 
time. Just make sure they don’t see you at 
Christmas Eve mass. be returned anyway. 
And you won’t have to get dressed up, which 
is always a plus. 

5. Fake sick. 
Who says diving back into the old high school 
arsenal of tricks isn’t allowed? Run those 
thermometers under hot water and curl up 
in bed because you’re not going out this 
Christmas. Although it might seem sad to 
miss out on the holiday festivities, it’s a 
small price to pay compared to the hundreds 
you might spend on gifts that will inevitably 
be returned anyway. And you won’t have to 
get dressed up, which is always a plus. 

6. Avoid, avoid, avoid. 
While this one favors hermits, it’s very 
possible for anyone to pull off. Just stay 
away from anyplace you’d potentially see 
someone whom you’d feel guilty not giving a 
present. Disguises also work. And as much as 
you don’t want to buy presents for certain 
people, they might feel the exact same way 
about you. Who knows, maybe they’re 
reading this article too. So if you think you 
see someone you know and you’re both 
wearing a fake mustache, know that the 
feeling is mutual. And maybe reevaluate 
your friendship.

7. Bake. A lot. 
There really isn’t anything that a good 
cookie, pie, or cake can’t fix. While this one 
does cost money, giving a plate of 
peppermint crinkles to your boss’s family 
isn’t going to break the bank. Also, this one is 
good for your self-image. People won’t see 
you as a Scrooge because you’re actually 
giving gifts, and they taste great. Do not try 
this one if you have ever heard the words 
“This cookie is so...  interesting” or, “Is this a 
dog hair in my cake?” If you are a decent 
baker and own an oven, this is the best 
option for holiday gift-giving on a budget. An 
added bonus? You get to eat the leftovers. 

So skip the crowded malls this holiday 
season and say goodbye to Black Friday. 
There are easy ways to save money this 
Christmas, and you can pull them off with a 
little bit of hard work, dedication, and a 
touch of not caring what anyone else thinks. 
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Miley’s New Groove
     Appropriately titled, the newest album from former Disney Channel 
star Miley Cyrus debuted with a bang. Following the pre-album release 
of two singles, “We Can’t Stop” and “Wrecking Ball,” Bangerz debuted at 
No. 1 on the Billboard 200. 
     This is the near-21-year-old’s fourth studio album, and her sound has 
changed almost as much as she has over the years. With everything 
from club beats to an up-tempo combo of pop/folk, Bangerz proves that 
not only is Cyrus maturing, but she’s experimenting as well. 
     After opening the album 
with the slower, emotional 
R&B song ‘Adore You,’ Cyrus 
goes straight into her wild-
child self with single ‘We 
Can’t Stop’ and a 
collaboration with Britney 
Spears.
     Then, she dips back into 
dad Billy Ray Cyrus’s roots 
for a hoedown-esque rap with 
the country collab favorite, 
Nelly.
     The rest of the album is 
just a variation of pop, R&B 
and rap, however there are a 
few standouts as the track 
numbers climb. ‘Do My 
Thang,’ towards the end of 
the album, shows that Cyrus 
is doing exactly that. Risque 
lyrics and bazaar similes 
crowd this song, but it’s hard 
not to tap your foot. 
     The bottom line with 
Bangerz is that the publicity 
surrounding Cyrus at the 
VMAs is probably what 
boosted its sales. But that doesn’t 
necessarily mean it’s not worthy of a 
few stars.    My rating: 3.5
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